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Post = main portal for your content 
P = optional/additional portal for storing content 

D (direct) = a place to mention content and direct people to find it 



 

Our Social Media Implementation Matrix works in four easy steps: 

1.  Identify your purpose for using social media from the headers  
(e.g. you’re an Opinion Leader and want to Build Awareness) 

2.  From the left column, pick a marketing vehicle you already have in your arsenal  
(e.g. Article) 

3.   Working across the row of social media vehicles, follow the directions for posting your material and 
directing people to it. 

a.  “Post” means to upload your marketing piece (article) into the main social media portal indicated 
(e.g. your blog) 

b.  “P” identifies optional/addition portals for posting the same marketing piece (article). 
(e.g. Technorati, your Web site, etc.) 

c.  “D” identifies other social media portals where you can direct people to find your marketing piece. 
(e.g. your blog, podcast or Twitter) 

4.  Select your next marketing vehicle and repeat the process. (Our complete Matrix includes social media 
implementation directions for 18 types of marketing vehicles.) 

 

 
For additional details and pricing, including a one‐hour consultation  

to customize a complete matrix for your consulting practice,  
please contact Ann N. Videan, APR. 


