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[headline]

Carriage House Garage Doors Open Up Homes To Beauty and Value

[lead]

Garage doors just aren't what they used to be. They are now eye-catching, beautiful and -- dare we say it? -- even "cool." In a marketplace where enhanced curb appeal, residential diversity, and neotraditional architecture are in demand by municipalities, we're seeing an onslaught of more unique garage door styles, especially steel, three-section, carriage house-style garage doors.

[subhead]

What's a Carriage House Garage Door?

[body copy]

Carriage house garage doors help us recall the charm of that turn-of-the-century swinging barn-door style, behind which hid a jaunty horse-drawn carriage. Today's doors may look attractively retro, but they are also durable and they open overhead like any other modern sectional garage door.

Original carriage house doors were made of wood. Garage doors today are made from various materials including wood, composite and steel. Each type offers its own benefits, characteristics and costs.

Higher-cost wooden carriage house doors are still beautiful and popular especially in top-of-the-line homes. Still, they are quite heavy and -- especially in Arizona's dry, hot desert climate -- will require repainting or refinishing; and more frequent operating hardware adjustments due to flexing during temperature changes.

Composite doors are made from modern, durable and lighter-weight materials. They look attractive, are reliable and, comparable with steel doors, are medium priced. They may, however, crack or warp in extreme temperatures, especially if painted in medium or dark colors.
But, most builders and homeowners want affordable beauty with low maintenance. That means a moderately priced, steel, carriage house garage door. Because they are all steel, all the parts expand and contract at the same rate, preventing misshaping of the door. All-steel doors with steel plant-on boards also provide design shadows more readily visible from the curb. Stamped or raised-panel steel doors can only emboss designs to a certain depth, creating less dramatic shadows. This "curb appeal" is what homeowners, builders and municipalities are asking for more and more consistently.

[subhead]

What's Driving the Curb Appeal Trend?

[body copy]

The carriage house door has created some true excitement in the building community. You can't walk on the floor of a residential door or builders trade show these days without seeing a profusion of steel carriage house-style garage doors being touted for their beauty, functionality, durability, ease-of-installation, and worth in increasing home values.

Here in the Southwest, one garage door manufacturer reports that nearly one-fourth of all new projects are now being specified with carriage house-type products. 

This may be a result of builders, architects and municipalities aggressively specifying steel carriage doors for their new and upcoming projects. Arizona municipalities such as Buckeye, Chandler and Gilbert are working actively to create curb appeal and diversity in their recent and upcoming developments. 

Since contemporary garage doors often take up 30 percent to 40 percent of the front elevation of a home, more municipalities are demanding housing characteristics which downplay the garage door's large horizontal mass. 

Carriage doors are a cost-effective way for builders to meet this need. Simply adding a steel carriage door selling for $20 to $30 per square foot is a lot less expensive than other alternatives. Builders could change the elevation of the home with expensive brick or other treatments, design homes with a side-entry garage requiring greatly expanded lot widths, or design the garage entry into the back of the home which would lengthen the driveway and diminish curb appeal. Or, they could just install a handsome carriage house garage door to make each home look remarkably unique and appealing. Heightening curb appeal in this affordable way translates directly into increased home values. 

Homeowners driving this trend by actively expressing their dissatisfaction with living in cookie-cutter housing that cannot show the personality of the owner. With the same front elevations, same tile roofs, same color schemes, and same garage doors, neighborhoods can look plain and uninteresting. Add a few touches of curb appeal -- with decorative rock, shutters, wrought iron, water features, or an expanse of unique carriage house garage door -- and neighborhoods grow beautifully in character and value.

Carriage house garage doors offer hundreds of design choices which can complement other artistic elements in a home's elevation such as window shapes, shutters, and trim. In choosing the look of the door, builders can choose among multiple designs using "plant-on" board; solid arches; window treatments; and decorative iron handles, knockers, strap hinges and other hardware. Steel doors with steel plant-on boards also offer a clearly defined, wood-grain texture which matches the door.

Until recently, most steel carriage house garage doors were manufactured with four, 21-inch horizontal panels. Recent manufacturing developments now allow the doors to feature three, 28-inch panels. This streamlines the look of the door and makes it more design friendly. All of these features lend themselves to excellent theme interpretation, quite useful in the neotraditional communities springing up around the Valley.

Communities designed in the neotraditional are recognized for their use of old-fashioned town-building principles to create closer-knit communities. They include a mix of housing types and price points, as well as retail, business and community hubs, like the town square. These types of developments are currently under construction in both Buckeye and Gilbert.

[subhead]

What's Next?

[body copy]

Industry experts say the typical, steel, stamped-panel door you see on so many tract homes has hit the top of the bell curve and is on its way down. Expect a large influx of carriage-type product in variations of wood, steel, composite, plastic and possibly some other materials, although steel will remain the dominant choice of material. Steel plant-on boards will be perceived as a higher-end product due to its definition, while stamped carriage doors will be the bridge between the raised square panel and the plant-on type.

All it takes is one visit to a project using carriage house garage doors to see the future of the industry. No curb appeal product can more effectively enhance the diversity and value of a home -- for municipalities, builders and homeowners -- than an all-steel carriage house garage door.

[byline text]

Ann N. Videan, APR, owner/master apprentice of Videan Unlimited Marketing Connections in Mesa, Ariz, is an accredited public relations practitioner and veteran writer who wishes she'd ordered up a carriage house style garage door when her van-top bike rack recently forced her family to invest in a replacement door for their home.
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Throughout the 20th Century, a vast array of industry-altering inventions has continually changed the way we work. These new technologies have moved American businesses -- and their distribution methods -- away from cumbersome, slow-moving manual processes to highly efficient integrated automated systems. Each remarkable technological invention of the 20th century represents a brick in the computerized structure we take for granted today. But what is the century's cornerstone invention supporting the networked world we now enjoy?

According to Paul Saffo; technology forecaster, author, and director of the Institute For The Future in Menlo Park, Calif.; the pivotal invention of the century came in 1947 with the introduction of the transistor.

"The transistor is so important that it's almost the whole story. It was the first device of any consequence -- creating the consumer electronic industry, an entire market of affordable novelties available to consumers," said Saffo.
But before we could invent and use the transistor to its fullest advantage, America needed to build a new economic foundation on which to grow.
"The first 25 years of the century, economic growth evolved around the automobile and the rise of mass production as the new form of industrialization," said MicroAge co-founder and Image Choice chairman Alan Hald.

Enhanced transportation and manufacturing processes through technological innovations -- the automobile in 1908, Henry Ford's assembly line process in 1913, and the widespread commercial use of airplanes by 1918 -- enabled more efficient manufacturing and distribution capabilities.

"The car made us an intramigratory society, which changed the way business got done, and necessitated the construction of the interstate highway system," said Dr. Eric Wertheimer, assistant professor of American Studies at Arizona State University, West Campus.

"The growing use of gasoline engines, electric motors, the assembly line process and construction of intercity highway networks enabled more efficient manufacturing and distribution capabilities to emerge in the 1920s. Affordable, flexible and standardized personal transportation, coupled with the emerging national highway system, radically changed how people and businesses worked together. This is the middle of the First Industrial Revolution where great productivity gains were being realized from handling, transforming and managing materials -- more product could flow to more customers 'faster, better, cheaper,'" Hald explained.

As the First Industrial Revolution was just beginning to uplift global standards of living, the Second Industrial Revolution -- which would later dramatically change how we handle, transform and manage information -- was just being conceived. Late 19th Century inventions such as the telegraph and telephone, and the 1918 invention of the radio all shortened the time needed to communicate. Radio became the first "consumer electronics" product; the first tiny spark stoking today's $70 billion-dollar consumer electronics industry.

Radio ignited electronic component sales and powered the evolution of distribution for many United States companies early in the century. The history of Avnet, Inc. perfectly demonstrates radio's influence on distribution. Today, Phoenix-based Avnet is one of the world's largest distributors of semiconductors; interconnect, passive and electromechanical components; and computer products; principally for industrial customers.
Its history began when Charles Avnet helped pioneer the components industry in 1921 by selling radio parts to ship operators building ship-to-shore radios for New York-docked ships, inventors, and ham radio enthusiasts. A whole industry emerged from sales of these surplus components on "radio rows" in U.S. port cities. In the mid 1920s, Avnet became a radio parts jobber, selling parts to dealers and manufacturers of factory-made radios for the public. This made Avnet a predecessor of today's electronic distributors.

Another such company with its roots in radio is the privately owned Almo Corporation. Now a distributor of computer products, consumer electronics, major appliances, wire and cable -- Almo traces its beginnings to 1946 when buddies Albert Margolis and Morris Green founded a Center City Philadelphia-based wholesale distribution business. The company initially sold radio, and later television, replacement parts to the dealer service trade. In the 1950s, Almo entered into the OEM supply business, adding several industrial electronics parts lines, as the company expanded its distribution capabilities. Its step into consumer electronics came in the 1960s, when they began selling a line of electronic products to retail appliance and electronic dealers. Almo sold its computer products division to Bell Microproducts in November 1998 to focus on its consumer electronics, major appliance and wire and cable distribution businesses.

As companies and their distribution systems were evolving mid-century, other spectacular inventions were exploding on the scene of American business. Just after World War II, television entered mass production; Eniac, the first electronic computer, became operational; and Bell Labs invented the hallowed transistor.

As companies and their distribution systems were evolving mid-century, other spectacular inventions were exploding on the scene of American business. Just after World War II, television entered mass production; Eniac, the first electronic computer, became operational; and Bell Labs invented the hallowed transistor.

"The first computer, resulting from the decoding efforts of World War II, was built in the late 1940s at the University of Pennsylvania. IBM came into prominence, capitalizing on mainframes, right after the war," according to Dr. Wertheimer.

By the early 1960s the integrated circuit and laser were being commercialized. Then, the microprocessor was introduced in 1971, followed by the microcomputer and the Internet. The rest is current history.
"It turns out that about once a decade a new technology comes along that completely reshapes the information landscape. Just before 1980, that key enabling technology was the microprocessor, and its arrival set off a decade-long processing revolution symbolized by the personal computer. It was really a processing revolution, a decade during which we were utterly preoccupied with processing everything we could stuff into our machines," said Saffo in his essay "Sensors: The Next Wave Of Infotech Innovation." (http://www.saffo.org/sensors.html)

This information focus in the Second Industrial Revolution ramped up through the 1970s and has since greatly contributed to the country's and certain businesses' economic growth. Pinacor exemplifies this growth: The Byte Shop (its original moniker in 1976), opened in Tempe, Ariz. as one of the first computer stores in the nation. With the vision that microcomputers would spark both a technological and social revolution, co-founders Jeff McKeever and Hald started "talking tech" on a local radio show in 1977. They blended "microcomputer" and "information age" into a name for the show, the MicroAge Radio Program. In 1978, "MicroAge" became the name of their company, as they began marketing microcomputer technology worldwide. By the time MicroAge created its distribution arm, Pinacor, in 1998, it was a $4.5 billion, Fortune 500 company solely based on the distribution and systems integration of information technologies through more than 25,000 resellers.
Pinacor, today's third largest U.S. computer distributor, continues to provide leading-edge information technologies, most built on key inventions such as the laser and microprocessor.

These two specific technologies "brought about changes in communication, entertainment, education, government, security -- everything," Saffo said. "The consequence was a shift in emphasis from processing to access. In the 1980s, the processing decade, our devices were defined by what they processed. In the 1990s, the access decade, our devices are defined by what they connect us to," Saffo's essay explained.

As the focus turns more to "networked" information, change will be even more dramatic in business, distribution and in untold facets of our society.
"Now change is dramatically faster because everything is linked," explained Chuck Martin, former IBM vice president, and author of Net Future and the New York Times business bestseller The Digital Estate. "Now we're moving toward electronic businesses, with instant access to all information all the time. We're experiencing the '180 Degree Effect;' instead of the era of companies selling, we're into the era of people buying."

This is an entirely new focus that will even more dramatically impact distribution, communication, and many other business arenas.
Hald said, "We've spent the last 25 years building the physical and operating part of the a network-centric computing infrastructure. Y2K issues have made everyone look at their applications and realize that they need to be redesigned. Applications must map to business processes extending across organizations and into their value chains again, changing how people and businesses work together to conduct transactions, manage relations, deliver services, develop capabilities, manage knowledge, measure performance, make decisions and learn. Future productivity gains will come from driving processing costs to near zero. Electronic commerce has radically driven down the cost of the transaction process. Imagine what is going to happen as the other processes become automated, yielding explosive productivity gains across value chains!"

Hald believes, "Over the next 10 to 15 years, we'll see the greatest economic expansion in history as organizational and value chain productivity gains are realized throughout the global economy. This growth will continue for another 50-75 years as the Second Industrial Revolution matures. Even now, the beginning of the next and possibly last industrial revolution is underway. This, the coming Third Industrial Revolution, will be based on handling, transforming and managing both information and materials in a highly integrated fashion. Both genetic engineering and nanotechnology fabrication represent the first emergent technologies of this next revolution," Hald concluded.

So here we sit on the eve of a new Millennium wondering what innovative bricks will be added to our widely networked structure. Undoubtedly, the technologies that will carry us into the Third Industrial Revolution will mean enhanced business opportunities in distribution and many other facets of business. But what specific technologies will expand our horizons in the 21st Century exist only in the realm of our greatest innovator's unborn ideas.

[Complementary images, quotes and other graphical elements]
A Look To The Past: Early Computing Machines and Inventors
•
The abacus, which emerged about 5,000 years ago in Asia Minor and is still in use today, may be considered the first computer. This device allows users to make computations using a system of sliding beads arranged on a rack. Early merchants used the abacus to keep trading transactions. But as the use of paper and pencil spread, particularly in Europe, the abacus lost its importance.

•
"If the last 50,000 years of man's existence were divided into lifetimes of approximately sixty-two years each, there have been about 800 such lifetimes. Of these 800, a full 650 were spent in caves. Only during the last seventy lifetimes has it been possible to communicate effectively from one lifetime to another -- as writing made it possible to do. Only during the last six lifetimes did masses of men ever see a printed word. Only during the last four has it been possible to measure time with any precision. Only in the last two has anyone anywhere used an electric motor. And the overwhelming majority of all the materials goods we use in daily life today have been developed with the present, the 800th lifetime." -- Alvin Toffler, Future Shock

•
"Transistors became largely outmoded with the invention of the integrated circuit. Still, without the invention of the transistor, I'm quite sure that the PC would not exist as we know it today." -- Microsoft CEO Bill Gates in an August 1996 interview with Smithsonian magazine

•
"In general, with technology, there's a quest for speed. It amounts to a quest for connectedness that surmounts time and space. Speed is the goal, and business takes it to the limit because 'time is money.'" -- Dr. Eric Wertheimer, assistant professor of American Studies at Arizona State University, West Campus

Turn-of-the-Century IBM Snapshot

Imagine what it was like working for IBM, or any other American company, in the year 1899. Can you picture yourself handling papers without even a paper clip to fasten them together -- paper clips weren't invented until 1900. What about copying documents? You would hand writing every duplicate copy with a quill and ink -- xerography was unknown until 1937 and the ballpoint pen wasn't even invented until 1938. And what about distribution of your products and information? You would rely on sluggish delivery by horseback or rail -- after all, airmail didn't come into play until 1911. Then there’s email. Well, that was simply the stuff of science fiction.
_1153894531.doc
[image: image1.png]v i de an

unlimited
L1C







